
If you have any questions regarding the above information or enclosure, please
contact the undersigned.
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114 WEST 47TH STREET

NEW YORK, N. Y.10036

(2121 944-7711

Very truly yours,

~~u~~~

FAX: (202) 898-1521

January 13, 1998

(202) 898 -1515

COUNSELLORS AT LAW

1350 I STREET, N. W.

SUITE 1010

WASHINGTON,D.C.20005

CARTER, LEDYARD 8. MILBURN

Re: Notice of Ex Parte Presentation
Direct Broadcast Satellite Public Service Obligations
MM Docket No. 93-25

Ms. Magalie Roman Salas, Secretary
Federal Communications Commission
1919 M Street, N.W., Room 222
Washington, D.C. 20554

Dear Ms. Salas:

During the meeting, we discussed WAM! America's Kidz Network, as described
in the enclosed materials, the application of the proposed rules in this proceeding to WAM! and
the current status of the proceeding. We also generally reviewed the subjects set forth in the
enclosed summary and our August 21, 1997 letter to Mr. Ari Fitzgerald, which was submitted
for inclusion in the record previously.

This is to provide notice that Richard H. Waysdorf, Senior Counsel, Affiliate
Relations, of Encore Media Group LLC ("Encore") and Timothy 1. Fitzgibbon, counsel for
Encore, met on January 12 with Peter Tenhula, Legal Advisor to Commissioner Powell
regarding the above-referenced proceeding. An original and one copy of this letter and
enclosures are being submitted to you for inclusion in the record in this proceeding, and copies
are being provided to Mr. Tenhula.

BY HAND

2 WALL STREET

NEW YORK, N, Y. 10005

12121 732 -3200

TJF:slf
Enclosures
cc: Peter Tenhula, Esquire (w/encL) ........ . . ....'d
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an encore network

ENCORE MEDIA GROUP'S WAM!AMERlCA'5 KIDZ NETWORK
SHOULD QUALIFY AS DBS PUBLIC INTEREST

"EDUCATIONAL AND INFORMATIONAL PROGRAMMING"

I. The Commission has the discretion to craft the implementation of Section 335(b)
of the Communications Act to respond to current policy goals and to the current
competitive environment.

II. The Commission should promote efforts by public-private partnerships such as
WAM! to meet the educational needs of children.

• Through WAM!, Encore has developed a corporate sector solution to the urgent public
need for privately funded educational resources. WAM! is the only full time,
completely commercial-free network dedicated to educating and instructing by
engaging the interests and needs of an underserved 8 to 16 year old audience.

• WAM! has earned many accolades and awards from educators and other children's
programming experts, recognizing WAM!' s exceptional educational programming.

• WAM!' s schedule includes at least twelve hours of noncommercial educational
academic programming for adolescents each weekday, a private sector commitment
unduplicated by any other network, institution, broadcaster, or channel, as well as
many additional hours each day of informational, arts, developmental, and
entertainment series aimed at guiding, motivating, and enlightening this target youth
audience.

• WAM! has been cleared for carriage on "basic" tiers and may be carried separately
from other Encore channels.

• Encore's WAM! network is an initiative that should serve as the model of public
service for the video programming industry in general, and for DBS systems in
particular.

• Only a private programming corporation like ENCORE can afford to incubate such a
targeted service which capitalizes on the promise of television, to harness the power of
television to teach, to inspire, and to inform.

• The definition of "noncommercial programming of an educational or informational
nature" should be crafted in such a way that WAM!'s valuable noncommercial
educational programming would satisfy the minimum programming requirements
adopted for implementing Section 335(b)(l).

Encore Media Group LLC 5445 DTC Parkway Suite 600 Englewood, Colorado 80111 P (303) 771-7700 F (303) 267-7370



III. The noncommercial educational or informational programming required to be
carried by DBS systems should not be limited to that supplied by publicly funded
entities, to the exclusion of public-private partnerships.

• The central issue is whether programming supplied by a privately-funded programmer
may satisfy the Section 335(b)(l) requirement that DBS systems devote 4% to 7% of
their channel capacity to "noncommercial programming of an educational or
informational nature."

• Congress did not intend that Section 335(b)(1) should be an exclusive concession to
the publicly funded broadcast and educational institutions.

IV. Congress's real concern was that such programming be noncommercial, not that
the programming be provided exclusively by nonprofit entities.

• Many studies and experts have expressed great concern over the impact of commercial
advertising on children's educational programming -- no one has ever raised concerns
over the nonprofit or for-profit nature of the program producer.

• The better policy is to focus the quality and noncommercial nature of educational and
informational programming, rather than on the program providers' non-profit or for­
profit status. This approach is consistent with the Court of Appeals' pronouncement in
its decision upholding Section 335, that "Section [335] '" represents nothing more
than a new application of a well-settled government policy of ensuring public access to
noncommercial programming." Time Warner Entertainment Co. v. FCC, 93 F.3d 957,
976 (D.C. Cir. 1996) (emphasis added).

V. There is no valid policy justification for excluding programming supplied by
privately funded programmers from satisfying DBS educational programming
requirements under Section 335(b)(1).

• Many of the producers of programming carried on noncommercial broadcast stations
are for-profit entities, while many of the producers of programming carried on WAM!
are nonprofit entities. For example, the MacNeil News Hour is produced by another
company owned by Encore's corporate parent, Liberty Media Corporation, while
several of WAM!'s programs are produced by nonprofit or governmental entities such
as the Agency for Instructional Television and TV Ontario.

• The overall quality of noncommercial educational programming which a DBS operator
can present on Section 335(b)(I) reserved channel capacity will be optimized by
allowing maximum choices from the largest possible quantity of educational
programming, regardless of whether such noncommercial programming is produced or
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packaged by a publicly or privately funded programmer.

VI. The Commission should also reject the approach proposed by local PEG cable
access programmers and regulators to convert the Section 335(b)(1) requirements
into a cable-type PEG structure for DBS operations, with a national PEG access
"clearinghouse" to take over and program all channels required to be reserved by
DBS operators.

• Adopting the PEG model for DBS would create the same failures that permeate the
cable PEG access arena, specifically, creating capacity without effect.

• While there are many fine exceptions, the legacy of PEG channels locally throughout
the country is of channels laying fallow, of alphanumeric service listings repeated over
and over without any real substance. Outside of a few big cities, only a small fraction
of PEG channels actually air valuable educational or informational programming.

VII. A reasoned legal interpretation of Section 335(b)(I) requires the conclusion that
qualifying noncommercial educational programming should include programming
from private companies such as Encore (see Encore's August 21, 1997
submission).

3
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an encore nefwork

--R --GRAM Kids love it.
f eachers need it.
Parents trLPt it.

NEW5FlA5HII
WAM! was recently launched in southen1
C01Ulecticut by Cablevision of COlUlecticut.

MARfI N lUfHER KI NG DAY!
WAM l will air The Autobiography of Miss Jane
Pittman on Sunday, January 18th, 2 and 10 p.m.
in honor of Martin Luther King Day.

What's the WAMI Fami\y Graham lfptO?
Marlene (mom) is writing a book called Headfirst

Into America and plans on substitute teaching; while
Craig (dad) has reopened his real estate business.
Courtney slid right back into school -- with a 4.0
average. Way to go, Courtney! Collier is having a
great time in kindergarten.

Their future plans -- "Our hope is to live in 6 different
areas of the country starting in July of 1998, with a
focus on family volunteerism. We'll be working with
the poor, kids, elderly, environment and animals. ...a
completely different type of volunteer activity at each
location." We'll keep you updated as we learn more
about the next Graham Family adventure. Visit their
web site -- www.usatrip.org

Do you know what
WAf'll! does instead of
running commercials
Uke other channels?

WAM!Words - to enhance vocabulary
WAM! Whiz Tips - to help kids ace their studies
W AM!CAMS - role model profiles
WAM! Goes Global - kids' eye views of world

Issues
WAM! Kids Corps - profiles of kid volunteers
WAM! Kid Hosts - honor roll students introduce

all series and movies
WAM!Bit'i - revisits the WAM! Family Graham's

year-long on the road adventure

MOVIE
HIGHUGHf5

January
The Last StarjiRhter

Promise the Moon
The Dove

At The Earth's Core
Forbidden Planet

WAM! Kid Host ProfHe - Aimee Nelson, a
high school senior, is Vice President of the Student
Body, Treasurer of the National Honor Society, First
Violin - All State Orchestra and still finds time for
community service Aimee loves acting and had the
lead role in a recent school play. "I have loved
everything about working with WAM! I've grown
a lot and it's been an absolutely positive experience.
I love WAM ~ -- I've watched all the programs,
which are all wholesome and fun. WAM ~ is
awesome!"

Sci-Fi Day
January 25

flJNE IN fO fHE BE5f Or
WAMI ON NEW YEAR'5 DAY
as our holiday celebration
continues, with: award­
wilming dramas Kerrisdale,
Enid Blyton Adventures, Press

Gang, and Wind At My Back; our new sports star
series PUMPED!; and classic music series
Leonard Bernstein's Young People's Concerts.

Rememhcr: WAM I is the only noncommercial cahle flet work dedicated to providing kid-friendly.
socially-responsihle entertainment and education just for young people R-16.

Call our local cable 0 erator or our satellite rovider toda and ask for WAM!
Encore Media Group LLC • 5445 DTC Parkway. Suite 600. Englewood, Co 80111 • Tel 303-771-7700 • Fax 303-741-3067
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Encore's Warn! Tries to Establish Itself

Wam! Touts Wide Mix of Kids' Shows

By STUART MILLER

M ention Warn!, the
three-year-old kids'
network, to media an­

alysts and cable operators, and
you'll be met with an uncom­
prehending silence, apologetic
murmers about how "I should
know about it," or confused
questions about the singing ca­
reer of George Michael.

Those were also the respons­
es of most consumers in New
York. Yet. this summer, Time
Warner Cable of New York
City gave Warn! a major coup
by selecting the unknown net­
work for one of its coveted new
channel openings in the na­
tion's largest market.

Landing this slot gives the
service, which is owned by En­
core Media Group, an ideal op­
portunity to raise its national
profile and to impress cable op­
erators around the United
States. A total of 80 percent of
Encore - which also owns 11
movie services - is owned by
Liberty Media Group, while
Liberty affiliate Tele-Commu­
nications Inc. owns the other
20 percent.

Encore was founded in 1991
by John Sie, who immigrated
to America from China as a
teen-ager; having reaped rich­
es with his movie networks,
the president and chairman
created Wam! because, he said,

W arn! is touting a lineup
of acquired program­
ming, both domestic

and international, along with
some original programming.

Midge Pierce, the network's
vice president of programming,
said Warn! is committed to ex­
panding its original productions
in both educational and enter­
tainment series, with three new
series slated for next year.

The network has scheduled its
Monday-Friday lineup to run ed­
ucational programming from 9
a.m. to 3 p.m., followed by a four­
hour entertainment block, which
is repeated twice more during
the night.

Warn!'s programming skews
older as the day goes along, then
starts over with its evening line­
up, getting young and skewing
gradually older.

John Sie, chainnan and CEO
of Encore Media Group, Wam!'s
parent, also wants to maintain
the network's emphasis on cross­
cultural programming, which he
said "is very important for Amer­
ican kids."

On the weekends, the channel
runs entertairunent series and
movies - acquired titles such as

"I am of the belief that we
have a corporate responsibility
to the community and society."

The network is now in 12
million homes (2.3 million ca­
ble homes full-time and 9.7 ca­
ble homes on Sundays only, as
part of Encore's movieplex, as
well as 2.1 million direct­
broadcast satellite homes via
DirecTv Inc.). It launched qui­
etly in September 1994 by
latching on to Encore's multi­
plexed "mood" movie services.
Cable operators were skeptical
in the beginning, Sie said.

"We got a lukewarm reaction
- they were looking for solu­
tions to their own cash-flow is­
sues," he said.

Having a low profile was an
advantage in the beginning,
said Midge Pierce, Wam!'s vice
president of programming,
since it "gave us the advantage
of getting programming and of
getting our formula down."

Sie added that he believes
that the quality and scope of
Wam!'s programming has im­
proved each year.

'We want to represent the
voice of kids and be kid-driven,"
Pierce said, without sacrificing
"intelligent" programming. The
network provides "coping
skills; but it purposefully
avoids the "in-your-face" and
"edgy" style adopted by so
much youth-oriented televi­
sion, she added.

WHAT'S ON: The offbeat former

NBC show Eerie, Indiana is part

of Wam!'s eclectic schedule.

The Yearling and Harry and the
Hendersons.

The network's educational pro­
gramming includes shows like
Mission Reading, which uses a
science-fiction adventure to teach
reading (and overcome the terri­
f'ying specter ofilliteracy); Math­
ematical Eye, which shows how
math applies to everyday uses
like cartoons and computer
graphics; and F.R.OG., which
stands for Friends of Research
and Odd Gadgets, a 20-part se-

"We got a
lukewarm

reaction - they
were loohing
for solutions
to their own

cash-flow lssues."
John Sie,

chairman,
Encore Media Group

"We want to show that you
can make money out of ,good'
television, as well as 'edgy'
television," Sie said.

Warn!, which has adopted

ries that delves into topics like
how to build a solar oven or an
energy-efficient doghouse.

These shows strive to include
storylines, punny writing and s0­

cial issues in the mix to provide
entertainment - with mixed re­
sults. All ofWarn!'s educational
programming is also geared for
schools to tape and replay.

Warn! also produces shows
that star kids and teens, like Girls
& Boys Nation., which shows stu­
dent leaders holding mock ele<:­
tians inWashington,nc.;Fb!iti£.,
and You, which explains the vot­
ingandelectoral process; and Bat
Boy, about bat boys for Major
League Baseball teams.

And, of course, there are en­
tertainment series, many of
which at this point are aC'quired
from other English-speaking
countries. These include Sky
Trackers, an adventure show
about teens in the Australian
outback who use computer tech­
nology to save lives; and Kerr;',­
dale, about the trials and tribu­
lations ofjunior-high-school life.

Warn! also has American
shows like Eerie, [ndiano, a
quirky comedy that earned rave
reviews and a cuit followlOg on

the slogan, "Education that
Entertains and Entertain­
ment that Educates," is com­
mercial-free because Sie didn't
want to "serve two masters"
and have tc conform his pro­
gramming interests tc adver­
tisers thirsting after ratings.

Pierce added that the net­
work "will not sell toys or junk
food on the backs of kids."

Perhaps its shrewdcst move
was to find the one age group
that's actually still under­
served - the kids aged 8 to 16
who are outgrowing Nick­
elodeon, but whose parents
still crave programming
geared toward their needs and
concerns - providing that
Warn! can pry teen-agers away
from less-wholesome and less­
educational fare like Beverly
Hill~ 90210 on broadcast tele­
vision, and from other cable
networks.

"This is a very underserved,
and, in many cases, misserved
group," said Pierce, acknowl­
edging that there is some
overlap with the all-powerful
Nickelodeon at the younger
end of the spectrum.

The field is becoming a
crowded one: Fox Family
Channel recently hired fonner
Nick at Nite's TV Land execu­
tive Rich Cronin to develop a
service for kids, and
Disney/ABC Cable Networks
president Geraldine Lay-

NBC before it was doomed by
low ratings.

Since Wam! is commercial­
free, the network also relies
heavily on interstitial program­
ming to entertain and educate
its audience, with programs like
City Sur(, which visits cities like
New York and Cleveland and
breathlessly taIls viewers about
fun things to do in each city.

The interstitial segments "are
every bit as importantas what we
runas programming,"Pierce said

The network has also created
its own programming campaign,
"You Gotta Have Arts," to pro­
mote the performing arts. Warn!
has acquired Leonard Be17L>;/ein~,

Young People's Coru:erts with the
New York PhiJ.harm.onic, which
turned a previous generation on
to classical music, and it is pro­
ducingMCarns, short features
on young performers. The net·
worl< has even produced the first
feature-length film ever made by
kids -actually at-risk children
working with adult advisers.
Written, casted, directed and
edited by kids, Common Bonds
was screened at the Sundance
Film Festival. MCII

-Stuart Miller

bourne two weeks ago dis­
closed that it's developing a
digital service for kids, as well.

Still, Warn! faces an uphill
fight - all of the original pro­
gramming and award-winning
acquistions (see story, this
page) won't count for much if
the network can't raise its
public profile among industry
analysts, cable operators and,
ultimately, viewers.

"We must battle to overcome
the lack of branding," said Sie,
who added that it takes "time
and distribution."

Sie said the accumulation of
awards and endorsements
from political figures in Wash­
ington has also helped to per­
suade cable operators to over­
come their initial wariness:
"The cable industry is begin­
ning to take notice."

Then came the Time Warner
New York gig. The man who
made the call for the system,
president Barry Rosenblum,
said his choice was really
made by the viewers who indi­
cated in surveys that they
wanted more children's enter­
tainment and educational pro­
gramming.

"There wasn't a lot of com­
petition out there," Rosenblum
said, adding that he found
Wam!'s programming mix ap­
pealing, but he was also im­
pressed by the commercial­
free fonnat and by Wam!'s de­
votion to the performing arts.

Although Time Warner New
York has said that it made all
of its selections entirely on
merit, there were many ru­
mors that Warn! was selected
partly because the cable sys­
tem wanted a good deal for
Encore's premium Stan! net­
work, which it's also adding.
However, even if that's true,
Warn! was certainly not alone
in that regard. It has been
widely reported that many of
the system's new channels
were selected with a bigger pic­
ture in mind.

Landing the Time Warner
New York slot was a crucial
achievement, Sie said. "We
have to believe that cable oper­
ators sec that as a very impor­
tant moment. We've gotten a
lot of phone calls and in­
quiries."

Pierce added that she be­
lieves that winning a shot at
the nation's largest audience
"really validates that we're de­
livering on our promises. We're
very, very optimistic."

The network also believes
that its audience will increase
exponentially as digital rollouts
increase, at which point Sie
said the network may be ready
to launch a major consumer­
oriented branding effort.

And then perhaps people
will know what exactly Wam 1

is. MeN

Reprinted with pennission, Multichannel News, December 1, 1997



an encore network

For immediate release

\-VAM! AMERICA'S KlDZ NETWORK
PREMIERES ORIGINAL SERIES

"PLANET VIDEO"

"Planet Video" Features Segments Written, Directed and Produced by Kids
From Around the World

Englewood. CO -- A1ay 27, 1997 Puning video cameras in the hands of budding directors and
producers around the world, Encore Media Corporation's ("EMC") cable channel for kids 8-16,
WAM! America's Kidz Network, is currently premiering its first original series, Planet Video.
Airing Friday mornings on WAM! and Sundays on both WAM! and EMe's MOVIEplex channel,
Planet Video is a magazine fonnat, half-hour, weekly show featuring segments kids \Wite, direct and
produce themselves.

Recent segments take a kid's eye view on such tough subjects as growing up in war-torn countries
such as Guatemala., and dealing with life in a post-Apartheid South lunca. The show also highlights
kids \\ith special talents around the globe. For example. Planet Video cameras followed a 14-year­
old girl as she prepared for her role in the Houston Ballet's production of "The Nutcracker." Other
segments featured a group ofUgandian teenagers practicing their performances of traditional song,
a 16-year old boy's apprenticeship v.lth Tibetan monks in the Himalayan mountains and native
..:\merican girls singing an ancient prayer to a bald eagle near Vancouver, Canada.

Planet Video is a 13-part series \vhich premiered this month on \VA...vl! America's Kidz Nework.

EMe is the largest provider of cable and satellite-delivered television movie channels in the United States,
currently counting more than 30 million pay units through its ownership of the following networks!: encore~
an affordable premium service featuring all-time movie favorites as well as MOVIEplexsM, theme by day
(combined more than 18 million pay units); six thematic multiplex services -- Love Stories~, Westem~,

MysterYsM' Actions~l' True Stories~, and WAl'vl! America's Kidz Networks~, (combined theme channels have
more than six million pay units); STARZ!!l' the first-run premium multiplex movie service (more than 5
million pay units), and STARZ!"s~l'featuring "prime time any time." BET MovieslSTARZ! 3s:tIthe fl1"St urban
and black-oriented movie channel devoted to showcasing black film artists launched February 1,1997. In
addition, E;'fCs International Channels~l offers multi-lingual basic cable programming in 29 different Asian,
European and Middle Eastern languages to 7.5 million subscribers in the U.S. and Latin America.
I All net\vorks carry either registered or service marks including the tag line, an encore nerworks~"

C00rT.-\CT: Patricia Carroll
Director. Entertainment Public Relatior:.s
Phone: 303/267-5843 E-mail: Carroll.Patricia@:tci.com

Encore Media Group LLC 5445 DTC Parkway Suite 600 Englewood, Colorado 80111 P (303) 771-7700 F (303) 267-73;0



an encore network

FOR IMMEDIATE RELEASE

WAM! AMERICA'S KIDZ NETWORK BRINGS
Leonard Bernstein's Young People's Concerts

BACK TO TELEVISION WITH
"YOU GOTTA HAVE ARTS"

Press Conference to be Held at Carnegie Hall with
Alexander Bernstein

New York -- March 4, 1997 For the first time in 18 years, the legendary Leonard Bernstein's Young People's
Concerts with the Nnv York Philharmonic will be returning to television via WAM! America's Kidz Network. The
cable network. which is the only commercial-free channel for children 8-16. will include the Young People 's
Concerts as part of the most comprehensive arts education campaign ever on television: YOli Gotta Have Arts.
Designed to educate and entertain children through art. music. the performing arts and cultural enrichment. You
Gotta Have Arts premieres in March, coinciding with Music in Our Schools Month.

Today. March 4 at 9:30 a.m., WAM! will host a special press conference at Carnegie Hall, where the Young
People 's Concerts were originally filmed, to present all of the You Gotta Have Arts programming to be featured
on the channel. Scheduled to speak at the event will be Alexander Bernstein, son of Leonard Bernstein and
president of the Bernstein Education Through the Arts (BETA) Fund, Inc.

"What a thrill it is to know that my father's Young People's Concerts will be enjoyed once again by a whole new
generation on WAMl," said Alexander Bernstein. "These programs are as captivating, delightful and informative
as ever -- perhaps more timely even now, with resources so hard to come by for music programs in schools. I am
happy to keep my father's educational vision alive and growing."

Also speaking at the March 4 event will be Laurie Tisch Sussman, chairperson of the board of the Center for Arts
Education; Schuyler Chapin, commissioner of the Department of Cultural Affairs and longtime friend of the
Bernstein family; Steve Bell, president of Encore Entertainment Group; and Midge Pierce, vice president of
programming for WAM!.

Leonard Bernstein hosted the Young People's Concert.'\" from 1958 through 1979. The 25-part series was originally
broadcast on CBS-TV. The conductor engaged the audience by asking a variety of musical questions and
demonstrated the answers musically. bringing viewers toward a better understanding of music as an art form.
Similarly. You Gotta Have Arts brings a modern television audience of children, parents and educators another
method of incorporating the arts into day-to-day education.

-morc-

Encore Media Group LLC 5445 DTC Parkway Suite 600 Englewood, Colorado 80111 P (303) 771-7700 F (303) 267 -7370



Composer Richard Adler. who co-wrote the popular song "You Gatta Have Heart" for the musical "Damn
Yankees.'" has given WAM! the rights to use the song in their YOIi Gotta Have Arts campaign. Adler personally
supervised the rewrite of the song for the arts campaign.

Leonard Bernstein's Young People's Concerts on W AM! - cont, Page 2

In addition to the Young People's Concerts, You Gotta Have Arts programming will feature two hours, every school
day, of music and arts programs fully cleared for schools to tape and replay at their convenience. Series include
the 12-part All/sic Factory, which teaches children about instruments; Art Attack, 44 episodes highlighting hands-on
arts projects: Musical Encounter, 48 episodes which demonstrate the joy, difficulty and sense of accomplishment
r.:.ids gain through perfom1ance; and Planet Video, a WAM! original co-production about talented kids throughout
the world. You Gotta Have Arts will also produce ArtCams (short features on young performers) and WAM! Cams
by 12-year-old WAM! roving reporter Courtney Graham, which will cover the state of contemporary culture in
America. These vignettes run between shows in place of commercials.

The You Gotta Have Arts programming is part of WAM!'s commitment to provide subject-specific education on
the channel, including math, science, social studies and language arts, every Monday through Friday for a total of
60 hours a week.

WAM! America's Kidz Network is one of Encore Media Corporation's quality cable networks and is available
through Direct TV and all-day Sundays on plex, Encore's theme-by-day service which maintains a subscriber base
of over 11 million.

FMC is the largest provider of cable and satellite-delivered television channels in the United States, currently
counting more than 28 million pay units through its ownership of: ENCOREsM ' an affordable premium service
featuring hit movies from the '60s, '70s and '80s as well as plex-encore ISM' theme by day (combined more than 11
million pay units); six Thematic Multiplex services -- Love Stories-encore 2@, Westerns-encore 3®, Mystery-encore
4SM ' Action-encore ~M ' True Stories & Drama-encor~ 6 , and WAM! America's Kidz Network-enc~ 7
(combined theme channels have more than 12 million pay units); STARZ!-encore 8@, the first-run premium
multiplex movie service (nearly 5 million pay units). and STARZ!2-encore 8SM' featuring "prime time any time."
BET Movies/STARZl 3-encore 8SM' the first urban and black-oriented movie channel devoted to showcasing black film artists
will launch February 1, 1997. In addition, EMC's International ChannelsM offers multi-lingual basic cable
programming in 29 different Asian, European and Middle Eastern languages to 7.4 million subscribers in the U.S.
and Latin America.

###

CONTACT: Sara Fitzmaurice I Ali Price
FITZ & CO
Tel: (212) 627-1455

Patricia Carroll
Encore Media Corporation
Tel: (303)267-5843



an encore network

For Immediate Release

'VAM! Al\tIERICA'S KIDZ NETWORK DISCOVERS AMERICA
THROUGH THE EYES OF A 12-YEAR-OLD ROVING REPORTER

WAIl-J! America's Kidz Network goes on the road with the Graham family of Wichita

Englewood, CO, December 10,1996 -- Encore Media Corporation's ("EMC") WAM! America's
Kidz Network-encore 7sm ("WAM!") is going On The Road With The WAM! Family headed
up by 12-year-old WAM! Roving Reporter Courtney Graham. The Graham family of Wichita,
Kansas -- mom Marlene, dad Craig, daughter Courtney and son Collier -- is on a year long
journey to discover America with a Web site and a WAM! Corder. WAM! joins the Graham
family at the halfway point of their adventure.

"We are excited to be able to literally get WAM! on the map by traveling cross-country with
Courtney," said Midge Pierce, Vice President of Programming for WAM!. "Courtney is an
aspiring journalist whose on-the-road schooling and kid's perspective of America is an exciting
story and one that clearly fits the WAM! mission to provide quality educational and entertainment
programs with positive role models that motivate and inspire young people to be good, respectful
citizens."

Courtney, who left Wichita on the fourth of July, already has a chronicle of experiences including
playing baseball on the field of dreams in Iowa, spotting killer whales off the coast of Alaska,
driving a tractor through Idaho potato fields, visiting a mining camp in Montana, camping next to
a den of lions in the Bismark Zoo, and interviewing celebrities, VIPs and the governors of eight
states. Courtney's video correspondence will include WAM! Words like "indigenous" as she visits
native Americans, geography information to help other youngsters follow her travels and a kid's
eye view of the state of education, art and culture throughout the 50 states.

Along with her on-air pieces, Courtney will file an online report once a month on the family's
home page (Web site address is http://www.usatrip.org. Mom Marlene's e-mail is mgraham@
brigadoon.com). On-air pieces will include:

GeoBits: Courtney will provide historical and geographical tidbits throughout her travels.

Arts Across America: As an aspiring musician, Courtney will file pieces such as learning to play
the banjo in Tennessee and the dulcimer in West Virginia.

-more-

Encore Media Group LLC 5445 DTC Parkway Suite 600 Englewood, Colorado 80111 P (303) 771-7700 F (303) 267-7370



WAM! America's Kidz Network, Page 2

Schools that Work: Courtney has established on-line connections with schools across America.
She will visit/attend them throughout her journey.

Where in the WAMi World Are They: An on-going promotion, WAM! viewers can track
Courtney and her family's adventures around the country. Viewers who spot the WAM! Van will
receive a specially designed souvenir of the WAM! Family On The Road's journey through
America.

EMC is the largest provider of cable and satellite-delivered television channels in the United
States, currently counting more than 25 million pay units through its ownership of: ENCOREsM,

an affordable premium service featuring hit movies from the '60s, '70s and '80s as well as plex­
encore ISM' theme by day (combined more than 11 rnillionpay units); six Thematic Multiplex
services -- Love Stories-encore 2~h Westerns-encore 3~h Mystery-encore 4SM' Action-encore 5SM'

True Stories & Drama-encore 6@, and WAM! America's Kidz Network-encore 75M (combined
theme channels have nearly 12 million pay units); STARZ!-encore 8@, the first-run premium
multiplex movie service (nearly 5 million pay units), and STARZ!2-encore 8SM' featuring "prime
time any time." BET Movies/STARZ! 3-encore 8SM' the first urban and black-oriented movie channel
devoted to showcasing black film artists will launch February 1, 1997. In addition, EMC's
International ChannelsM offers multi-lingual basic cable programming in 29 different Asian,
European and Middle Eastern languages to 7 million subscribers in the U.S. and Latin America

Contact: Marc C. McCarthy
Director of Communications
303/267-5851 Ph 303-619-2708 Cell
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For Immediate Release

FORMER COSBY KID RAVEN-SYMONE
TO HOST BEST OF WAM!

ON LABOR DAY

Englewood, CO -- August 25, 1997 WAM! America's Kids Network will celebrate the Labor
Day holiday with Raven-Symone hosting on the channel all day September 1. The former Cosby
kid will share her own summer stories and introduce some of the best shows and movies featured
on WAM! throughout the year including episodes of Kid's Planet Video, Heartbreak High,
Legend ofthe Hidden City and much more.

"We are thrilled to have a star of Raven's caliber," said Midge Pierce, vice president of WAM!
programming. " She hits on multiple cylinders for us as she is not only an outstanding student,
but is also an outstanding volunteer and accomplished musician. These two particular areas are
targets of interest for WAM!. We are delighted to have her as our first WAM! Kid celebrity
host, and we hope to be working with Raven in the future."

Raven-Symone is best known for her role as Bill Cosby's granddaughter on The Cosby Show.
Subsequently, she played "Nicole," the daughter of Mr. Cooper's live-in cousin on the television
show Hangin I With Mr. Cooper. Raven-Symone has also starred in the TV series A Different
World; The Fresh Prince ofBel Air and Sesame Street, as well as the television special The
Muppets at Walt Disney World. At the age of eleven, she has already finished one feature film,
The Little Rascals, and is currently working on her second feature film, Dr. DoUttle, where she
stars alongside Eddie Murphy as his daughter.

Raven-Symone is also active in many children's organizations. She is a spokesperson for the
national Safe Kids Campaign, which promotes home safety for families; the Children's Museum
of Manhattan and D.A.R.E. (Drug Abuse Resistance Education). She is a recipient of the First
Annual Juvenile Products Manufacturing Association Award following her contributions towards
the assistance of needy children. Additionally, Raven is the official announcer for Tide's "Dirtiest
Kid in America" Stain-A-Thon event benefitting "Give Kids The World," a non-profit
organization providing vacations in Florida to those children who have life threatening illnesses.

-more-
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EMG's End of Summer Programming cont'd Page 2

Encore Media Group ("EMG") is the largest provider of premium movie channels in the United
States currently counting 11 domestic networks. encore., an affordable premiwn service
featuring all-time movie favorites from the '605-'905; MOVIEplexsM, theme by day movies; six
thematic multiplex services -- Love Stories_, Westerns_, MysterysM, ActioDsM, True Stories.,
and W AM! AmericaIS Kidz NetworksM; STARZ!_, a premiwn movie service with
approximately 40% of Hollywood's first-run theatrical output, and STARZPSM, featuring a
double feature movie-theater format; BET Movies/STARZPsM., the first urban and
black-oriented movie channel devoted to showcasing black film artists.

Contact: Lisa Germani
Corporate Communications
Encore Media Group
Tel: 303/267-4024
E-mail: germani.lisa@tci.com
Fax: 303/267-4098
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REEL LEARNING EDUCATIONAL SERIES

Kids' Planet Video - First WAM! original
educational series features video diaries
written and produced by youngsters in 36
countries. Kids develop an appreciation for
other cultures in this series cited by the United
Nations as an example of how kids around the
world can learn about each other. 13 episodes

Read All About It - Three children write their
own newspaper, finding it the perfect cover
for their investigation into an unusual
conspiracy. As students are involved in the
mystery, they learn problem solving, reading
comprehension, vocabulary skills, and are
motivated to read. 20 episodes

The Global Family - The interrelationships of
the environment, animals and human beings,
and the need to preserve and protect the riches
of nature are stressed. 80 episodes

Swallows & Amazons - The Big Six and Cool
Club are the only two children's feature films
ever made based on Arthur Ransome's
celebrated series of children's books called
Swallows & Amazons Forever. 8 episodes

Musical Encounter - Musical appreciation
develops as students learn about musical
instruments and melodious knowledge.
42 episodes

Music Factory - The Music Factory provides
a solid foundation of music through a
conceptual approach and by providing
interesting and meaningful demonstrations of
musical classroom activities. 10 episodes

F.R.O.G. - Friends of Research and Odd
Gadgets, explores subjects such as building
an energy efficient doghouse, how fish breathe
underwater, constructing a solar oven and how
a chicken's foot inspired building a giant
robotic arm. 20 episodes

Green Earth Club - Young people face the
impact of the environmental choices we all
make in daily life and discover how they can
make a difference. 23 episodes

Mathematical Eye - Documentary film,
cartoons, computer graphics and open-ended
questions are used to encourage young people
to see how mathematics has everyday
applications. 20 episodes

Scientific Eye - By applying the scientific
method to the solution of everyday problems,
students learn to look at the world through
"scientific eyes." 25 episodes

Ancient Civilizations - Using the human
search for food, security, and creativity as a
base, this series looks for answers in the
ancient civilizations of China, India,
Mesopotamia, Egypt, Greece, Rome and
meso-America. 6 episodes

How 2 - Hands-on science show uses humor
to demonstrate simple experiments and drive
curiosity about scientific phenomenon.
44 episodes

Art Attack - Winner of the 1993 BAFTA
Award for Best Children's Factual Program,
this visually powerful and irresistible art series
stimulates children's creativity with projects
kids can do themselves. 55 episodes

We Are the Children - 36 different cultures
are explored by children, who relate everyday
experiences and the educational priorities in
their countries. 36 episodes

World of Volcanoes - Spectacular footage,
combined with analysis by volcanologists,
explain the dynamics of volcanoes and
methods to live in harmony with these
geological giants. 6 episodes
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ENTERTAINMENT ZONE SERIES

Wind At My Back - Chronicles the struggles
and celebrations of a family, tom apart by
economic hard times while trying to survive
the Great Depression of the 1930s. Among
the top 10 Canadian shows, 1996-1997
season. 26 episodes

The Wayne Manifesto - This book-based
adventure/comedy series takes viewers into
the world of 12 year-old Wayne Wilson, a boy
with limitless imagination and wild fantasies
of just how a perfect world for 12-year-olds
should work. 26 episodes

PUMPED! - Innovative and inspiring sports
magazine series featuring interviews with
favorite sports heroes and also profiles of up­
and-coming young athletes. 26 episodes

Scratch - Teen magazine show features
celebrity profiles, music interviews and ad­
dresses important teen issues. 40 episodes

Enid Blyton Adventure Series - Video
adaptation of books by Britain's prolific
author depicts a blended family that
encounters mystery & adventure in Europe.
U.S. Premiere. 24 episodes

Famous Five - Original Enid Blyton's series
produced exclusively for WAM! features the
adventures of four cousins and their dog.
24 episodes

Sky Trackers - Teens at a satellite tracking
station in the Australian outback use high-tech
computer technology to solve problems and
save lives. U.S. Premiere. 26 episodes

Awards won:
1994 Australian Film Institute: Best
Children's Drama - 1995 Banff Television
Festival: Finalistjor Best Children's Series­
1995 Media New Award: Best Children's
Series

Bay City - Escapades involve the environ­
ment, technology and life in a multi-cultural
society. 13 episodes

Press Gang - High school newspaper editors
learn problem-solving skills and valuable
lessons in civics and ethics as they cover
community news. U.S. Premiere. 43 episodes

Awards won:
1990 BAFTA:Best Children's Programme­
1990 Television Movie Awards: Best
Children's Drama - 1993 N. Y. International
Film & T. V. Festival: Children's Finalist

Kerrisdale - Coping with peer pressure, stress
and teachers is explored at the Kerrisdale
Junior High School. U.S. Premiere. 21 episodes

Awards won:
1993 & 1994 Top Canadian Children's
Program - 1995 Media Agency: Panasonic
Award -1995 Assn. for Media & Technology
Education in Canada Excellence Award

Eerie, Indiana - Antics erupt from the "center
of weirdness," the only town in America
where Elvis gets his mail. 19 episodes

Legend of the Hidden City - Teens on an
archeological expedition discover not only
buried treasure, but a treasure trove of
adventures. U.S. Premiere. 26 episodes

Leonard Bernstein's Young People's
Concerts - World's most requested music
series returns to TV after 20 years to charm a
new generation. 25 episodes

Elly and Jools - A special friendship between
a boy and his "ghoul" friend leads to adven­
ture, mystery and outrageous comedy. U.S.
Premiere. 12 episodes

Heartbreak High - American youngsters
experience this #I-rated European favorite
featuring positive outcomes to contemporary
situations like sibling rivalry, teacher trouble
and parental friction. U.S. Premiere. 91 episodes

Deke Wilson - This mystery-drama focuses
on young detective who rights the wrongs that
prey on the innocent and the just in the town
of Windsor, Ontario. U.S. Premiere. 13 episodes



WAM! VALUE-ADDED EXTRAS

Where other channels run commercials, WAM! runs short subject features that
motivate, inspire and provide role models. The only thing WAM! advertises is
trustworthy entertainment and education.

WAM!CAM Samples
Harlem Boys Choir: NYC choir takes to the road to share music and learn about life

outside the big city.

Kids on Film: Film class makes a movie

Bottles to Clothes: WAM! reporter shows how plastic bottles can be turned into clothes

• TV Kids: Real kids talk about real issues

• Sax Kid: Saxophone prodigy explains his talent

• Eating Disorders: Teen-age girls fight anorexia and bulimia

• NASA Kid: Student reaches edges of space in Kuiper Airborne Observatory

Pilot Girl: Youngest female pilot prepares to fly across the oceans

• Vice President ofFun: Radio AAHS executive is a kid

• Karate Girl: 13-year-old karate champ explains dedication required to be a top athlete
Rockies Bat Boy: Unusual summer job is more than fetching bats

Circus Kid: 13-year-old girls tells what it's like growing up as a juggler in the circus

Pearl Harbor: Historical event recounted by Hawaiian teen

Valentina Herrera: 15-year-old wants to change the world with music

Where In The WAM! World Are They?: The Graham family ofWichita, Kansas are back
home after their year-long van trip across America. Twelve year-old Courtney Graham is WAM!'s
eye on the family's adventures. Her mom uses a Hi-8 video camera to tape Courtney's reports, which
include Geowaphy Bits, Biowaphical Bits, WAM!Words, and Historical Bits.

You Gotta Have Arts: Look for educational segments about kids involved in the arts and
educational background segments by kid hosts who introduce Leonard Bernstein's Young People's
Concert Series every Sunday.

ARTCAMS: Feature artists, painters, pianists, dancers, musicians, and other artistic ways of
expression.

Ci Surfs - Cool things kids can do from coast to coast and in between.

WAM! Cor s - Volunteers like Melissa Poe, teen environmentalist.
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WAM! GOES TO WASHINGTON, D.C.

It's a fact, kids can't vote. Why should~ care about the Presidential election or the
government? WAM! visited our nation's capitol to encourage kids to be excited about the
government by producing several entertaining yet educational segments:

"Liz Meets the President": Sixteen-year-old WAM! Roving Rep0l1er Liz Poyer finds out
from President Clinton what's the best pat1 about being President and what it's like raising
a teenager in the White House. She even roams around the White House exploring the
different rooms, while explaining them in a "Lizesque" funny way. The President was very
thankful when Liz gave him three wonderful WAM! t-shirts. "Maybe I'll wear them
jogging," said President Clinton.

"The President and You": WAM! host Liz Poyer offers interesting facts about the job as
President and answers some interesting questions like, "How old do you have to be to run
for President?" She asks kids on the street in Washington similar questions, and surprisingly,
less than half know the correct answers.

"Girls Nation": Every year, two girl representatives from almost every state are chosen to
represent their state and travel to our nation's capitol to learn about the government and the
election process. WAM! follows Kate Randall, a young politician from Alabama, as she
takes us through her experience at Girls Nation in Washington, D.C.

WAM! Words: "Frankin a Privilef'e" "Filibuster" "Lame Duck"b b

Liz Poyer explains the above words in a fun and educational
manner.

WAM! runs educational vignettes where other networks run commercials.

Encore Media Group LLC 5445 DTC Parkway Suite 600 Englewood, Colorado 80111 P (303) 771-7700 F (303) 267-7370



Kids love it.

Teachers need it.

l"/ -, j ,.' f: {J

~ Compare and contrast American life with
that of other countries.

~ Describe regional culture and traditions.

~ Respect other's beliefs and traditions.

~ Appreciate art forms, artistic expression,
music, and dance.

Parents trust it.

After viewing this series, students will be able to:

~ Locate featured countries on a world map.

~ Recognize traditions and customs of other
countries.

)( What would life be like without electricity, phones, running water, paved roads. air
conditioning. or cars?

)( Many children have jobs to help support their families. What types ofjobs do young people
in the United States have? For what reasons do they have jobs?

)( How can diet reflect cultural beliefs and customs?

)( Are school uniforms a good idea? Why or why not?

)( How do some of the featured recreational activities differ from those in this country?

)( How does education improve economic conditions for people?

)( How do music and dance reflect the beliefs of a society?

)( Why do folklore and superstition play an important role in some cultures?

)( In many countries, men and women have very distinct roles or functions. Define some.

)( Why is the United States often referred to as "the great melting pot"?

)( From what countries have Americans adopted their traditions?

)( What effect does war have on countries and their people?

)( Why does adolescence signify a major turning point in many cultures?

)( Do you think home remedies are as effective as manufactured medications for treatment
of illnesses? Why or why not?

)( What can we do to preserve the environment?

SYt-\oPf;f:
This magazine series is written,
directed, edited, and produced by
kids. It allows children from 35
countries to share ideas, feelings
and knowledge. Through home
videos, e-mail and letters, these
young people are able to record their daily lives and express themselves with video diaries
that highlight their wide range of interests. This global exchange of lifestyles helps kids
develop an appreciation for other cultures and provides a vehicle for kids to take pride in
their own heritage. Video cameras and training are available to participants.

Program Name: Kids' Planet Video

Run Time: 13 episodes / 30 minutes

Curricular Area: Social Studies

Recommended Grade Level: 4 - 10



)( What would life be like without electricity, phones. running water, paved roads.
air conditioning. or cars?

)( What forms of energy are used to fuel different parts of the world?

)( How does the practice of yoga ease fears and relieve pain?

)( How can diet reflect cultural beliefs and customs?

)( Many children wear uniforms to school. is this a good idea? Why or why not?

)( How does an education improve economic conditions for people?

)( How are computers changing the way civilized nations work and do business?

)( What does modern art attempt to do?

)( How do music and dance reflect the beliefs of a society?

)( Why do folklore and superstition play an important role in some cultures?

)( In many countries. men and women have very distinct role or functions. Define some.

)( Why is the United States often referred to as "the great melting pot?"

)( From what countries have Americans adopted their traditions?

)( Why does adolescence signify a major turning point in many cultures?

)( Do you think home remedies are as effective as manufactured medications for
t,-eatment of illnesses? Why or why not?

)( How do featured sports differ from those played in the United States?

Kids love it.

Parents trust it.

Teachers need it.

After viewing this series, students will be able to:
lG? Locate featured countries on a world map.
lG? Recognize traditions and customs of other

countries
lG? Compare and contrast the way of life in

America with that of other countries.
~ Describe regional culture and traditions.
~ identify famous artists. works of art and

art forms.
~ Respect other's beliefs and traditions.
~ Appreciate vernacular music and dance.

fYl'\oPfif:
This program offers a unique
perspective into the everyday lives of
young people around the world. In each
episode we are introduced to a child in
a fur away land. We follow the child on a
typical day while leaming their heritage,
customs and beliefs. We leam that although ways of life may differ,
people around the world share many commonalties.

Program Name: We Are The Children

Run Time: 23 episodes 130 minutes

Curricular Area: Social Studies

Recommended Grade Level: 4 - 8



" What are some technical difficulties of playing a string instrument2

X How are different sounds produced on woodwind instruments?

X Why is the piano often called the "basic musical instrument"? Why is it classified as both a
percussion and string instrument<'

" What role does a conductor play in an orchestra? Could an orchestra perform without one?

X How are the ftute and piccolo different from the rest of the woodwind family? What
characteristics do woodwinds share?

" What is the difference between a band and an orchestra?

X What is a symphony2

X What are the major differences between a classical guitar and a folk gUitar? Between an
acoustic and an electric guitar?

X Once a dance has been choreographed. how can the arrangement of movements be recorded
so others can reproduce it?

X Although the saxophone is a woodwind. what characteristics does it have that are similar to
the brass family?

X What is the difference in the function of the pedals on the harp and those of the piano?

Kids love it.

Teachers need it.

I,: '. 7 7 -; -"I -) ( II

Parents trust it.

After viewing, students will be able to:
lri'i' Gain an appreciation of music and the dedication it

-rakes to be a musician.
I@' Pemonstrate how musical tones are shown on a

staff and what the lines and spaces indicate
I@' Understand a variety of rhythmic patterns.
1Gl' Distinguish the importance of definite and indefinite

pitch in the performance of both jazz and classical
music.

~ Recognize the sections ofan orchestra and identify
different instruments in each section.

~ Understand the kinds of music famous composers
wrote and become familiar with their styles.

~ Understand that folk music and dance are
important parts ofall cultures and allow stories
about the way of life to be passed from generation
to generation.

Sy....opfif:

A continuing series ofproaram5 feature
outstanding young musicians performingfor
5tudentaudiences from kindergarten through
sixth grade. Special guesthosts provide
introductions, answerquestions from the
audiences and provide historical and miscellaneous
musical information. Thegoal ofthe series is to
bring togetheryoung performers with young
audiences to foster an appreciation and
understandingofthe challenges players face.

r"'i ....k AbrNt:

Program Name: Musical Encounter

Run Time: 42 episodes / 30 minutes each

Curricular Area: Music

Recommended Grade Level: 3 - 8



Kids love it.

Teachers need it.

Parents trust it.

Le))o~ Pla~ rov How 1
After viewing this program, students will be able to:

lEi' Draw conclusions based on observation and data.
lET' Conduct simDle scientific eXDeriments to

, I

support theOries.
lGf' Apply scientific principles to real life situations

lGf' Answer questions using research skills.
Syt-\oprir:.

Unusualand perplexing questionsabout howthil1gs workaredemonstrated. To help illustratethe
explanations. three scientist-hostsconduct highly technical experiments and consulta varietyof
sources and experts to solve life's simple mysteries.

Run Time: 44 episoc;es/15 minutes each

Curricular Area: Scie~ce

Recomt:'ended G:--ade L-evel 4 - 7

X What causes objects to have elasticity?
X What are some examples of elastic sponges?
X What causes propellers to appear invisible while spinning rapidly?
X How does the amount or water in a bottle affect sound?
X What purposes do windmills serve?
X How does your mind play tricks on you?
X What are t~e signs of poisonous mushroot:'s2
X What are the characteristics of an insect?
X What makes a duck have buoyancy?

SV<"jCjertecA Acti"itier:.
X Experiment with a variety of growing techniques using some of the examples illustrated on

the series. Keep a log to note your observations

X Have fun with words! Students research the origins of words. create their hieroglyphics to
convey messages. etc.

X Students work in teams to come up with original How 2 problems and demonstrate the
explanations to the class

Key Vocab\llary:
Gravity
Theory
Leach
Identical
Suspensior:

Balance
Anatomy
Stationary
Kaleidoscope
Origami

Repel
Carbon-dating
Pliable
Secrete
Optical Illusion

Latent Heat
Hieroglyphics
Atmospheric
Pressure
Electro-magnets

fl'lCf'C' I'.'i.··;'" C<'!L.nrctir.J1l
i, ; , ! '; . ? " (i ~ I



Kids love it.

Parents trust it.

Teachers need it.

After viewing this series, students will be able to:

(]:]f' Make observations and gather data to
draw conclusions.

(]:]f' Research the best methods to tackle
environmental concerns and dilemmas.

(]:]f' Initiate local community projects to improve
Or preserve the environment.

(]:]f' Become sensitive to environmental
conditions.

(]:]f' Communicate a message through the use
of persuasion.

IkiF Design simple devices or projects to
eliminate waste.

Sy....opfif:
This program offers a unique
examination of how our everyday life
impacts the environment. Young hosts
explore environmental issues and hear
contrasting points of view on
controversial topics such as fur
trading, chemical manufacturing,
timberlands, etc. Each episode includes spotlights on EnviroKids, children who have initiated
local environmental projects; Green Tips on the 3 "Rs": Reduce, Reuseand Recycle; Get
ktivated; and reviews of books, shows and movies about the environment. Messages are
reinforced through song and dance routines thatyoung guests have composed or choreographed.

Program Name: Green Earth Club

Run Time: 23 episodes / 15 minutes

Recommended Grade Level: 4 - 6
Curricular Area: Science & Social Studies

)( What are some things we can do to preserve the environment?
)( How many different sources of energy do we use to energize our world?

What are the advantages and disadvantages of each?
)( How can scientists learn from observing animal behavior?
)( Can scientific advances sometimes have a negative effect on the environment?
)( What are some objects that are made from recycled plastics?
)( What happens to the environment when a species becomes extinct?
)( What role in the environment do trees play?
)( What are the advantages and disadvantages of organic versus chemical-use farming?
)( Why can't all glass items be recycled?

S,,~~ertecA Activit;ef:
)( Visit a recycling center to research how materials are processed and the many uses of

products that are made from recycled materials.
)( Start a community awareness project in the school to improve or preserve the environment.

key Voc~b"lary:

toxic
urban renewal
organic
endangered
reforestation

compost
agroforestry
environment
habitat
extinction

petroleum
pollution
sulphur emissions
acid rain
landfill

wetland
solar-energy
conservation
hydroelectricity
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